
Make Sense of 
Your Free Hosting



Dear Reader, 

We, at AwardSpace, have been offering Free Hosting since the year of 2003. In 
fact, we are pioneers in the Free Hosting industry. Now, 15 years later, we 
are aiming towards newer and higher peaks. Yet, we are striving to 
remain persistent in providing the infrastructure that everyone needs to 
succeed in the current digital economy. In order for us to reach our goals, we 
need you, our customers, to do the same. Meaning, to use your free hosting 
to its fullest potential, to reach your goals, and to conquer your peaks. 

We hope you succeed�

This is, in fact, the core of our company’s philosophy. When we started 15 years 
ago, we found an industry that was way too small and thus, was reserved for the 
big companies. Still, it was an enthusiastic and fast-growing industry. We 
foresaw the future of Web Hosting. We foresaw that, at one time or 
another, everyone will want to have his/her own website. 

‘Why not now?’ – we asked.

But there was a problem. Even if we were offering web hosting for free, not 
everyone was capable to create and/or market a new website. 

Through the years, we’ve created a community. A family. We are, in a way, 
obligated to take care of you. Therefore, this guide was created. Now, you’ll 
be able to not only get a free hosting, the utility of which you may or may 
not understand. If you follow this guide, the knowledge of what is web 
hosting, how to create a website or to choose a domain will no longer be 
covered in mystery. 

Currently, AwardSpace is offering a wide range of services. From free hosting to 
the Virtual Private Servers, known as cloud hosting. And when the time 
comes, and you need more infrastructural resources – you can get back to 
this ebook, and find out how to choose the right plan. 

By bringing together the infrastructure, this guide, and hopefully your 
conscientiousness, success should come a little bit closer to you. 

We want to host your success. 

Welcome to AwardSpace�

Dimitar Dimitrov, CE2
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Entering the 
Hosting Space



It was not that long ago that I started to use hosting 
services, creating websites, and overall getting to know 
how the web works.  And honestly, more or less at the 
same time, I figured out that the hosting space is a 
huge area of interconnected elements. The web is a 
comple[ environment. Meaning, every single element 
is necessary for all the others to work properly. 

The web space is so immense that it is virtually infinite.
Thus, a quick introduction into the world of hosting 
could be of high value.

Together we’ll glance on the surface of the hosting 
world, Must so you get to know what some of the terms 
are standing for, but without any unnecessary details. 

In order for our Spaceship to be able to navigate 
throughout this immense space without getting lost, 
we need to get out of Earth’s orbit. 

This is impossible to achieve without facing key ele-
ments like the MyS4/ Databases, FTP and DNS’s.

It will be quite a Mourney. /et’s go�

INTR2D8CTI2N

Έ



Website hosting is an Internet service that enables you 
to create your website and store the data from this site 
on a server that is connected to the Internet and that 
enables your website to be available online.

Free Website Hosting means that you can create 
your own website absolutely for free. 

While some hosting companies impose their ads on 
the websites and blogs of users with free accounts 
AwardSpace is not one of them.

The free hosting is actually shared hosting with fewer 
resources and features available.

TYPES 2F H2STIN* SERVICES

Ή

FREE H2STIN*



AwardSpace is not only a pioneer in the Free Web 
Hosting Services but is also offering and will continue 
to provide one of the best free hosting plans 
available in the market.

With our Free Web Hosting plans, you’ll get�  

FREE H2STIN* FEAT8RES

΄*B Disk SpaceΈ*B Monthly 
Traɝc

΄ MyS4/ 
Database

Ί

ΌΌ.Ό� Network 
8ptime

΅·/Ί Customer 
Support

Absolutely Free



Shared Web Hosting got its name from the fact that 
it doesn’t provide an individual server for the hosting 
of one single website. Shared hosting means that 
one server is used by many accounts. So, depending 
on the hosting plan and server capacity there could 
be a vary-ing number of websites on one server. 

But shared resources significantly reduce the cost of 
the web hosting service as maintaining the server 
gets much cheaper. 

8sually, websites on shared hosting accounts share 
most of the server’s resources between each other. In 
peak times shared web hosting accounts with the need 
for more CP8 or RAM, for e[ample, can use the 
resources from other smaller accounts and that’s how 
the capacity of the server is distributed across all of the 
accounts for optimal eɝciency of the server.

WHAT IS SHARED H2STIN*
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VPS Cloud Hosting services provide more ȵe[ible and 
speciali]ed solutions for diverse websites that have 
outgrown their shared hosting plan limits. 

The new technology of Virtual Private Servers provides 
economical and high-quality hosting services that fill in 
the gap between shared and dedicated hosting. 

VPS hosting is very effective and elastic hosting solu-
tion because it’s based on a server virtuali]ation tech-
nology that divides the physical machine into a few 
fully independent virtual servers that could have sepa-
rate operating systems installed and could be reboot-
ed without affecting each other. 

These capabilities also allow root access to the server 
and full control over each virtual machine, so you have 
the freedom to make various changes in your hosting 
account and install additional software. 

VPS is more appropriate for more e[perienced users 
who want full access to their server, to manage their 
own settings and develop custom websites. 

To make that e[perience simpler we’ve created our 
special VPS Control Panel that makes the 
management of VPS accounts much easier.

WHAT IS VPS C/28D H2STIN*
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The database is a collection of organi]ed data that is 
usable and accessible. Databases are usually present-
ed as tables. Digital databases are an essential part of 
the Internet infrastructure and the way we use it. They 
allow the organi]ed storage of content, from which 
information can be e[tracted and manipulated. 

MyS4/ is the most widely used open source database 
management system. It allows the creation of 
multiple databases that can be accessed by more 
than one user simultaneously. MyS4/ is used 
for the management of relational databases that 
are most commonly used for the storage of great 
amounts of all types of data. Relations are 
typically presented as tables with columns and 
rows. 

MyS4/ is deployed by various large and demanding 
websites including popular sites like Facebook, 
Wikipedia, Twitter, Flickr and so on.

DATABASES
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 WHAT IS MYS4/ DATABASE



The Domain Name System is a distributed database 
system that translates the human-readable domain 
names into IP addresses. Thus, enables you to reach 
any site by first connecting to a DNS server, which 
stores a big database for the mapping of domains. 

FTP

΄΄

FTP (File Transfer Protocol) is a standard protocol that 
allows simple file transfer between hosts in a network 
based on the TCP/IP protocol. The FTP is often used 
for the uploading and downloading of files from 
websites, especially large files. It enables you to 
download and upload files directly to any directory at 
your site and get files which otherwise may not be 
accessible from the back-end of the website. 

DNS



How to Choose a 
Domain Name



The domain name is how people will refer to your web-
site. In a way, it is your website. YouTube wouldn’t be 
YouTube if the domain name was ‘video-upload-
ing-and-streaming.net’. If you have an established 
business and the domain name with its name is free 
the choice is easy. 

But if you are Must starting, there are a number of 
facts that you need to know about the domain name. 
Facts that will at least prevent you from making a 
mistake that at one time or another will be impossible 
to fi[. 

When choosing a domain name preferences may vary 
but there are some undoubtful advantages of follow-
ing a strategy to ensure the success of your choice.

-ust like in making the decision of purchasing a 
house, you need to be informed and aware of the 
possible downsides of your prospective choice. 

/earning how to claim a domain name might seem 
like a trivial task but once e[amined closely, it 
becomes obvious how much work had been 
e[ecuted behind a successful domain name.

INTR2D8CTI2N
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A domain name is the Internet address of a company 
or another entity on the Internet. For e[ample 
www.mydomain.com. 

As a whole, there are over 112 million active domains 
only for .com, .net, .org, .info., bi], .us T/Ds, �2 million 
of which are .com T/D alone. Every month there are 
over �20 thousand newly registered .com T/Ds. 

Having a domain makes you look more professional 
and increase the confidence in what you are doing.

The sooner you register, the better the chances are to 
find your desired domain name still available.

Search engine ranking is better when your site uses a 
top level domain.

Improve your brand recognition.

WHAT IS A  D2MAIN NAME

΄·

HERE IS WHY Y28 NEED 2NE



As you’re about to prepare the ground for all of your 
future digital efforts, you need to be aware that you’re 
sort of a big deal. 

But how do you choose a domain name? 
There are a couple of approaches to it�

BRAND NAME 

Having your brand name as a domain is one of the 
most common strategies when creating a website. Be-
sides recognition and brand awareness, it also contrib-
utes to your SE2 scores and ranking. 

WITTY CA// T2 ACTI2N

If you still haven’t created or built your brand, you 
might prefer to claim a domain name with a call to 
action that resonates with your prospective visitors. 

All in all, once you come up with a domain name suit-
able for your brand and its voice, make sure you 
reserve it as soon as possible before anyone else does. 

CH22SE Y28R D2MAIN NAME
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T/D �top-level domains� might not be an unpopular 
topic online and yet there’s still too much that remains 
unclear. Choosing a T/D usually relies on its general 
popularity and not on its specifications. 

So, let’s e[amine the most widely-used top-level do-
mains to understand the differences between them.

.com – Even though it’s now open for general purpos-
es, the .com used to indicate the website’s commercial 
intention. Nowadays, its popularity suggests a more 
liberal understanding of its purposes and is, therefore, 
used for a variety of websites.

.org – Here once again, we can see a shift from its 
origi-nal meaning to a wider interpretation. At 
first, .org was truncated from the word organi]ation 
and was meant to serve the needs of non-profit 
entities. Today, how-ever, you can easily see a for-
profit website using this domain.

.net – As a gT/D �generic top-level domain�, .net is 
incredibly popular among a palette of different indus-
tries. Nevertheless, its main intention for networking 
technologies websites has remained persistent and it 
is widely-used among Internet service providers, ad-
vertising agencies, and network operators.

CH22SE Y28R T/D
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.bi] – 8sing your website as a business portfolio might 
not seem as something e[ceptional now but used to 
be indicated with its own T/D. 

.info – This is another gT/D which was among the � 
new ones chosen as a response to ICANN’s announce-
ment to take the pressure off the .com domain. It’s 
also used as a generic top-level domain but is particu-
larly popular among information portals and newspa-
pers.

.us / .co.uk – /ocal domains are preferential for local 
businesses, communities, and organi]ations. These 
are particularly useful when aimed at a certain market.

΄Ί



Create Your 
First Website



Creating a website is the whole point of going out in 
the open hosting space. 

Thus, creating a website is the ne[t logical step after 
choosing a hosting plan and a domain name. 

Years ago, creating a website was quite a diɝcult task. 
Back then, you had to be able to use programming 
lan-guages in order to achieve that task.  Nowadays, 
this is more of a recommendation than a mandatory 
condi-tion.

2ne is perfectly capable of creating a personal blog, 
and even an e-commerce website even if he�or she 
had never done so. 

This is possible mainly because of the prevalence of 
the so-called Content Management Systems or CMS’.

Following, we’ll e[amine how to create a website with 
the most famous CMS that e[ists. Namely, WordPress. 

INTR2D8CTI2N
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WordPress is a Content Management System. In 
the last years, it has become so popular, that we 
could easily say it is the standard way of site 
creation nowadays.

The CMS allows you to almost effortlessly build a web-
site. 

It won’t make much difference whether you are about 
to create your first personal blog or e-commerce shop.

WordPress is a multipurpose solution. It will be as 
easy for you to create a portfolio website, as it will 
be to create a portal, forum, blog, or a shop. 

You are a few clicks away from having the website you 
were dreaming for all these years.

/et’s not make you wait anymore. 

WHAT IS W2RDPRESS
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To Install WordPress you have to�
1. Start the =acky Installer.
2. Choose WordPress as the CMS you want to install.
3. Pick any themes and plugins that you want to install
with the CMS.
�. Configure the website settings.
5. Install WordPress.
�. EnMoy�

STEP 1� *et into the Control Panel of your account 
with Award Space and *ear the =acky Installer

H2W T2 INSTA// W2RDPRESS
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STEP 2� While with a paid account you
ll have the 
opportunity to choose from 1� CMS’, with the Free 
Hosting Plan, AwardSpace is offering you a one-click 
installation for -oomla and WordPress. 

Choose WordPress.

STEP 3�  When you’ve chosen to install WordPress, 
you’ll be presented with a number of designs and 
plugins that you can install simultaneously with the 
CMS.

2n the third step, you have to Choose Design 	 
Plugins.

΅΅



STEP �� 2nce everything else is set, you’ll have to 
choose the domain, register a new one, or pick a free 
subdomain on which you want to install WordPress. 
Here is where you’ll choose the name of the site, and 
will fill the Admin profile details.

΅Ά



STEP 5� Install WordPress

Double-check the information you’ve entered, so 
you won’t have to re-install the CMS. After you are 
sure everything is as it should be, click the Install 
Now� button.

΅·



To be able to work with something, we need to know it.         
To put it in terms and categories. 

WordPress doesn’t make any difference about that. 
/et’s take a look at the main terms in the CMS, so it will 
be easier for you to use it. 

ENTER THE W2RDPRESS
ADMIN PANE/

After you have installed WordPress on your domain, 
you’ll probably want to enter the WordPress Admin 
Panel and start building your website.

STEP 1� Enter your domain name and add /wp-admin 
at the end. 

NB� If you’ve installed WordPress in different than the 
root directory, you’ll have to insert the folder between 
the domain name and /wp-admin.

STEP 2� To access your WordPress admin panel, type 
in the 8sername and the Password that you’ve 
chosen in the WordPress installation process. 

W2RDPRESS TERMIN2/2*Y
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Simply put, WordPress theme is the general layout of 
your website. Most of the  WordPress themes are 
highly customi]able for the common user. 2n the 
other hand, in order to customi]e some of them, 
you’ll need at least basic knowledge in some 
programming languages, especially HTM/ and CSS.

Essentially the themes in WordPress are kind of tem-
plate for your site’s general view. A lot of them are 
multi-purpose but often this is not the case. Some of 
the themes are made only for blogs, others to be a 
business card, with some of them you can create a 
one-page website, with others – a maga]ine. And there 
are, of course, those which are meant to be a shop. 

In a few words, posts in WordPress are updatable 
peace of content. 8sually, they go from the newest to 
the oldest, thus becoming irreplaceable for a blog, a 
maga]ine or news-oriented websites.

WHAT IS W2RDPRESS THEME

WHAT IS A W2RDPRESS P2ST
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The categories are like the folders on your computer. 
We use them in order to organi]e the posts in different 
categories so that the users will get a better 8;�user 
e[perience� when they are searching for a specific 
topic on your website.

A Home Page is the page you land on when visiting a 
site for the first time. Its main purpose is to greet you 
and to tell you what is the site, you’ve Must landed on, 
all about.

WHAT IS W2RDPRESS
CATE*2RY

WHAT IS W2RDPRESS PA*E

Pages are very similar to posts, but the difference is 
that the pages are meant for a static and/or 
stand-alone pages. Such pages are the About, Contact 
and your Main pages.

WHAT IS W2RDPRESS
H2ME PA*E
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The plugins could be �not oɝcially� interpreted as 
apps, or add-ons, that are including a functionality to 
your WordPress that the default installation of the 
CMS misses.

There are two main methods to install a WordPress 
theme�

1. You could use the integrated theme search engine.
*o to Appearance-!Themes-!Add New. Now
choose from the presented options.

2. You could upload a theme you’ve downloaded or
purchased from a third party theme provider.
*o to Appearance-!Themes-!Add New-!8pload 
Theme�

3. Choose the theme file, located on your computer. 

WHAT IS W2RDPRESS
P/8*IN
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H2W T2 INSTA// 
W2RDPRESS THEME



This step is the common ground between the two 
main methods. You have to enter the theme options.

Now, you’ll be able to see all the themes that have 
already been installed. 

Click on the Add New button above the other themes.

You will be given a list of themes.

Find a theme that you like-!Hover over it-!Click 
Install-!Click Activate.

STEP 1� Enter the Theme 2ptions

/et’s say you’ve bought a theme, or downloaded one 
from a third party theme provider. To upload it to your 
site, you have to go to Themes. Then click Add New.  
Now click the 8pload Theme button.

ƶƯTH2D ΄�  INSTA// THEME
FR2M W2RDPRESS.2R*

΅Ό

METH2D ΅� 8P/2AD THEME
FR2M Y28R C2MP8TER



STEP 2� 8pload the Chosen Theme

A menu will show up. Click the Choose File button, 
select the archive of your theme from your computer 
and press the Install Now button. WordPress will 
finish the operation automatically for you. -ust click 
Activate afterward.

Ά΃



H2W T2 P2ST 
2N W2RDPRESS

Now that you’ve Installed the desired theme, you are 
ready to start creating content.  

Speaking of building a WordPress based website, 
posts are probably the most fundamental part.
In your website’s dashboard hover the mouse pointer 
over Posts. A submenu will open. Click Add New.

Afterward, the post editor �a.k.a. WYSIWY*� will show 
up.  If you Must want to create a new post, to see how it 
works e[actly, without adding anything, e[cept for 
words in it, pay attention to�

Post Title – here is where you put the title of the post. 
2n the front end of the site, as you can imagine, this 
part will stay above the post content.
Post – this is the bigger white window. Here you’ll put 
the content in. 2n the upper right corner of this 
window you can see two tabs�

After you are ready with the Post Title, and the Post 
itself click on Publish.

Now you can go to the front end of the site to see your 
first post.

Ά΄



The About Me page is the essence of your whole web-
site. Presenting yourself or your business, however, 
can be a tough task as you always wonder what’s 
worth mentioning and what’s plain gibberish.

/ooking at other websites is not a crime and it even 
proves to be a great source of inspiration.

Here’s some information you can include on your 
About me page�

Your area of e[pertise. Assuming that your visitors 
already know your name and any other general infor-
mation, it’s important to present your work. Introduc-
ing yourself as a professional first is essential for any 
professional personal website.

Website’s Purpose. E[plaining the purpose of your 
website helps people navigate through it easily. 2nce 
familiar with your own views on how your website is 
supposed to serve your and their interests, your visi-
tors will know that they’re not Must attending the vanity 
fair of your ego.

SETTIN* 8P AN
AB28T PA*E

Ά΅



Let the World Know 
About What You Do



Most often than not, what we are doing matters only if 
someone else is able to see it and to evaluate it.  If the 
last is not possible we would do almost everything 
behind closed doors. 

There would be no religions, no ideologies, but also no 
neighborhoods, neither smartphones. 

There would be no websites. 

As a social and conscious species, we are striving to 
receive the attention of others. Thus, your website 
probably wouldn
t matter even for you if there is no 
one that engages with it. 

2n the other hand, there are people who are looking 
for you everywhere on the web. You Must need to tell 
them, where they can find you. 

In order to show you how to achieve this, we’ll cover 
the basics of digital marketing. 

And hopefully, this will help you to show the world 
what your website is all about, how and why people 
should land on it.  

INTR2D8CTI2N
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The more websites are created, the more digital mar-
keting agencies and services will follow. 

Still, it is possible for most of us to market our web-
sites, at least on some basic level, without using the 
services of these agencies. 

There are three main, not necessarily autonomous, 
elements of digital marketing that, when used wisely, 
will make the difference between having a website 
that is well known and one that no one ever visits. 

Namely, Search Engine 2ptimi]ation, Social Media 
Presence, and Advertising.

2f course, digital marketing is by no means a panacea 
for bad content. No matter how much you push your 
website or service, it Must won’t become successful if 
what you offer is not worth it. 

Thus, first make sure that you have useful and 
well-presented content. 

Then, by implementing these digital marketing tactics, 
success will come. 

DI*ITA/ MAR.ETIN*
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First things first, SE2 is an abbreviation, that stands 
for Search Engine 2ptimi]ation.

And the main idea behind SE2 is to optimi]e your 
con-tent for the Search Engines. In other words, to 
make your content head the searches that 
people are making in the search engines. 2f 
course, you should optimi]e for keywords, relevant 
to your business.

But before we Mump into the SE2 introduction, let’s 
e[-tract a definition of SE2.

SE2 Definition

The active efforts to affront search engine users’ que-
ries with relevant, valuable and in-depth content is 
what we call SE2.

The search engine optimi]ation is divided into two 
main segments. Namely, 2ff-Page SE2, and 2n-Page 
SE2.

SE2
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Search Engines are crawling the web in order to find as 
much pages and websites as possible. While doing so, 
the bots that are crawling around are gathering and 
caching the websites, so that when a user searches for 
something the Engine will have enough information to 
know where and what is the most relevant information 
to that search�a.k.a query�.  

But in the dawn of the SE2 practices, people started to 
stuff their content with the keyword that they 
hoped�or knew� people, interested in their product use 
to find information on the web.

That forced the search engines to change the rules in 
order not to let webmasters abuse them. That is why 
backlinks became so important. Now it is not only 
about how many times you’ve written the keyword you 
strive to rank for in your content. How many other 
websites believe that your content is relevant is also 
important. At least equally, if not more important.segments. Namely, 2ff-Page SE2, and 2n-Page SE2.                                                                                                                                                     

2FF-PA*E SE2
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Now, the backlinks, also referred as votes of confi-
dence, that your website will get from other websites, 
are not the only important factor in the off-page SE2.

As SE2 is mostly about content creating, and optimi]-
ing it for the queries of the users in search engines, 
which is the essence of 2n-Page SE2, some of the 
techniques of the 2ff-Page SE2, are also related to 
content creation. When working on your 2ff-Page SE2, 
consider the following elements� 

ȏ Create Shareable Content - Podcasts, Videos, and
Infographics are a great e[ample of shareable 
content.  Consider creating more of these. *iven, they 
are providing value to the users, more shares will 
occur, and thus, more backlinks.
ȏ *uest Posting - Writing articles for another website 

will surely bring you a backlink. By doing so, you will 
be able to, more or less, choose the website from 
which you’ll get the link, and you’ll be able to write 
about something that is related to your website. And 
relevancy is crucial when it comes to backlinks.
ȏ Forum Submissions - *iving an e[pert level answer 

to questions that your potential customers are asking 
in forums, will surely raise the awareness around 
your website, and thus, around your business.

ȏ Inȵuencer 2utreach - This one is a no-brainer. 
There is no downside to allying with inȵuencers. 

2FF-PA*E SE2
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Simply put, 2n-page SE2 is the practice of optimi]ing 
every single web page of a website in order for it to 
rank better in a search engine. 2ptimi]ation means 
taking into account every single aspect of the page 
which when put together become a single coherent 
and relevant piece of content.

The good news is that in on-page SE2 you are the 
master of the sea. Meaning, the media is yours and 
you can link to wherever you feel necessary, and 
thus, ‘vote’ for your own content. Although it is less 
important than links that are coming from relevant 
and authoritative websites, the links that you are 
giving to yourself are also important.

But there is more to 2n-page SE2 than interlinking.

You should carefully choose the keywords that you’re 
striving to optimi]e your content to. Meaning, devoting 
a piece of content to a very specific topic that search 
engine users are searching for.

2N-PA*E SE2
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1. Neat 8R/s - As your 8R/s are indicators for the
search engines what the page is actually about, they
have to be keyword rich.

2. Title Tags - The title tag is essentially your page’s
face in front of search engines. Title tags are the
most im-portant on-page SE2 element. That’s why
they have to be representative and well-thought.

3. H1 Tag - The H1 tag defines a certain te[t as a title. 
While it can be the same as your meta title, it’s import-
ant that you still put it into �h1! tag, as that will build 
your content’s continuity and point out the topic of the
page to the search engines.

�. .eyword Priority - All of your SE2 efforts should be 
revolving around your focus keyword. A focus 
keyword is a word or phrase for which you want your 
page to rank on a search engine.

5. /SI .eywords - /SI �/atent Semantic Inde[ing� is a
search engine method used to determine the relation-
ship between concepts within a piece of content. It
includes synonyms and semantic families which repre-
sent the focus keyword.

E/EMENTS 2F
2N-PA*E SE2
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�. Engaging Media - Including engaging images, videos,
and graphics to your pages has an implicit effect on 
your SE2 performance. If you’re able to catch people’s
attention right after they’ve entered your website, the 
bounce rate will be reduced, which is a key indicator 
for search engines that you’ve created something valu-
able.

�. Media 2ptimi]ation - The media, Must like the te[t,
plays a crucial role in your on-page SE2. That’s why op-
timi]ing images and other types of media is Must anoth-
er part of the process.

�. 2utbound links and Internal links - 2utbound are all
of the links on your page that refer to an e[ternal
source. A study conducted by Reboot a year ago shows
that search engines take your outbound links into con-
sideration. It is thought that the links you use on your
pages are directly related to your relevancy, authority,
and utility.

Internal links establish your site’s architecture and 
spread the so-called Ȋlink Muiceȋ. This means that 
search engines need to have an access to a crawlable 
link structure on your page and the best way to pro-
vide them that is including internal links within your 
pages. That also helps to increase the time spent on 
site which as we said is a great sign to engines.
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�. Full and /engthy Content - Now, I guess it’s obvious 
to you Must as it is to me, that when you post a certain 
content, you’re trying to solve someone’s problem. 
People prefer spending time on pages that have a full, 
detailed and high-quality content as opposed to the 
ones providing short answers. The same goes for 
search engines. A case study by Backlinko proves the 
point by finding out that Ȋthe average *oogle first 
page result contains 1,��0 words.ȋ So, when it comes 
to your SE2, always remember that length is a 
strength.

10. Responsive Design - It’s 201� and it shouldn’t be 
surprising that responsive design is a ranking factor. 
*oogle has stated multiple times that the responsive-
ness is its recommended design pattern. 2nce you 
take a look at the top results for any search, it 
becomes perfectly clear that it also affects your SE2 
perfor-mance. Even though here we’re talking about 
mobile devices, this is still a key element of your on-
page SE2.

11. /oading Speed - The faster your website loads,
the lower the bounce rate will be. And, as it was men-
tioned already, the percentage of people that enter 
your website and decide to immediately leave, will 
inȵuence your rankings. A lot. Do your best for your 
website to load in no more than 2 seconds. 
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In order to drive traɝc to your website by using social 
media, you need to have enough social traɝc to trans-
fer to your website.

Shareability is one of the greatest ways to disseminate 
your content. In the era of quick sharing, people are 
looking for something to identify their needs and be-
lieves with. That can come in the form of blog posts, 
pictures, or videos. There are three main social media 
post functions that can achieve that�

   Inspiration
   Entertainment
   8tility

Another way to populari]e your social media channels 
is through reactions and responses. It’s quite similar to 
the shareable content but here we’re aiming for a dif-
ferent activity. The easiest way to get responses on 
your posts is through questions, games, and qui]]es. 
You can also reach larger and relevant audiences 
through �hashtags

2ne of the best working marketing tactics in the past 
few years has been and remains inȵuencers collabora-
tion. As inȵuencers are usually widely recogni]able 
social media personalities, your Moint efforts will inevi-
tably drive visitors to your own channels.
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Contrary to the common belief, advertising still works. 
Especially, when done right. 

Therefore, companies all over the world are investing 
billions �with a B� of dollars every year in advertising, 
hoping that their R2I �Return on Investment� will be 
higher than the money they’ve put in advertising. 

Still, a large portion of the money invested in ads is not 
giving back what they are e[pected to. And the reason 
behind that is not the ineɝciency of the tactic itself, 
but rather in the media, and/or the target group, 
chosen by the advertisers. 

This comes to show, that if you choose the right way to 
advertise, and the right target group, to which your ads 
will show, your campaign will be a lot more effective.

The three of the easiest and most eɝcient ways to pro-
mote your business website, blog, or any other web 
endeavor are, as far as I am concerned, the following�

    *oogle Search Ads
    *oogle Display Network
    Facebook Ads

But while the other two won’t give you thǏ benefit of 
showing your ad, only when people are actively look-
ing for service, like your, *oogle Search Ads will. 
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It’s not that ads, published in *oogle Display Network, 
or Facebook are ineɝcient. The difference is deeper 
than that.  These types of advertising serve a different 
purpose. 

Most often than not, it
s harder to convert a person 
who is merely trying to see what his friends are doing, 
or one reading a news article, then those, who are ac-
tively looking for a service. It’s pure common sense. 

That is why *oogle Search Ads, is my favorite 
method of advertising online.  

Follow these tips when using *oogle Ads to promote 
your business, and chances are, your R2I will be 
higher� 

1. Find the Right .eywords - Your *oogle Ads copies 
will be triggered by the keywords that you’ve 
set. Needless to say that it will harm your campaign 
and budget if you let your ads show to irrelevant 
keywords.

You can use five types of keyword match in *oogle Ads�
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Broad match – This is the default match type. It dis-
plays your ad to the widest audience.

Broad match modifier - A broad match, but with slight 
restrictions. 

Phrase match -  Your ads will be displayed when your 
keywords contain the phrase in the search query.

E[act match - Your ads will only show if someone types 
the e[act keyword you’ve chosen.

Negative .eywords – These are the words that you 
are filling in order for your ads N2T to be 
triggered by them. 8sing negative keywords will 
tighten your audi-ence, reduce unnecessary costs, 
and improve R2I.

2. /ocation Targeting - As a small business owner, you
are probably on a tight budget. This is why you should
consider targeting your *oogle Ads campaign on
location above all else.
Doing so, especially if done right, will save you more
money than you can imagine.

3. Set the Right Budget - Budgeting is a hard task.
Even more so, if you don’t know how much
something is worth, and thus how to create the
budget. The good thing about using *oogle Ads as
your ad platform is that you can easily change the
budget at any time.
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�. Take Care of the /anding Page - The /anding Page is
the page where the users will ‘land’ when they decide
to click on your ad. You better take care of it. It should
be nice and tidy. And most of all – make it so, that page
�and your whole website, for that matter� says clearly
what‘s in it for the user.

5. 8se Search and Display Networks - *oogle Search
ads are those ads that are triggered by Ȑyou’ve
guessed it, a search. But, as we’ve mentioned already,
*oogle gives you the opportunity to publish yours in
the Display Network.

You are the one to choose at what type of websites you 
want your ads to appear, and even to what type of au-
dience. 2ne of the sites of the *oogle Display Network 
is YouTube. And your ads could be published there. 2n 
the price of cents. /iterally.

�. Track Your Results - In marketing, everything is
about result analysis. In digital marketing, this is even
truer. The data comes faster and in bigger chunks, but
it is better arranged, and you are able to digest it with
a simple glance.
Yet, when you are using *oogle AdWords or any other
advertisement platform, you better track your results
and analy]e them.
Even if everything is going great, keep an eye on your
advertising campaign. At least to be sure that the
things are the way you want them to be.
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Conclusion



Your Mourney through space is almost over. 

You are going back to where you started. 

Hopefully better, wiser, and more motivated to do 
what you have to do, in order to create something that 
is worth a while. 

Not only for the people that will land on your website 
one way or another. But also for you, personally. 

Because if you are not proud of what you have 
created and what it achieved, it won’t matter if 
someone else is.  

Now, you know how to make sense of your free web 
hosting service. 

But knowledge is not power, per se. 

8sing your knowledge is. 

Don’t waste any more time. 

*o, make sense of your free hosting�
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